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FRESH'FRUIT'EXPORTS'TO'THE'US'B'TONS'

Red = 2011/12 
Black = 2012/13 

(41%) 

(14%) 

(6%) 

(7%) 

(4%) 

(3%) 
(25%) 

!! TEMPORADAS' !!
SPECIES' 2011B2012' 2012B2013' VAR.'%'
TABLE'GRAPES' 358.377' 391.844' 9.3'
APPLES' 121.813' 132.049' 8.4'
BLUEBERRIES' 55.357' 66.500' 20.1'
ORANGES' 61.201' 52.092' B14.9'
KIWIS' 30.366' 32.543' 7.2'
PLUMS' 24.973' 31.802' 27.3'
CLEMENTINES' 33.315' 31.636' B5.0'
NECTARINES' 23.924' 22.435' B6.2'
MANDARINES' 15.801' 21.052' 33.2'
PEACHES' 17.764' 17.047' B4.0'
PEARS' 15.326' 16.766' 9.4'
AVOCADOS' 61.037' 15.589' B74.5'
LEMONS' 20.206' 10.341' B48.8'
CHERRIES' 15.735' 8.022' B49.0'
POMEGRANATES' 2.875' 2.267' B21.1'
OTHERS' 5.870' 5.427' B7.5'
TOTAL' 863.938' 857.412' B0.8'



TOP'VARIETIES'EXPORTED'TO'THE'US'
CRIMSON!
SEEDLESS!
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VARIETY SEASON''
2009B2010 

SEASON'
2010B2011 

SEASON'
2011B2012 

SEASON'
2012B2013 

SEASON'
2013B2014 

VARIATION''
2014'B'2013 

CRIMSON!SEEDLESS 105.872 91.440 89.614 87.851 81.160 B'7,62' 
FLAME!SEEDLESS 101.733 112.034 99.027 83.751 80.517 B'3,86' 
THOMPSON!SEEDLESS 111.729 90.271 71.445 88.208 73.816 B'16,32' 
SUGRAONE 37.047 40.090 33.855 34.613 25.189 B'27,23' 
RED!GLOBE 19.095 13.611 14.486 12.482 12.619 !!!!!!!!!!!!!!!!!!!!1,10! 

BLACK!SEEDLESS 8.523 8.460 8.041 6.396 8.550 !!!!!!!!!!!!!!!!!!33,68! 
AUTUMN!ROYAL 7.905 6.924 6.495 6.820 7.048 !!!!!!!!!!!!!!!!!!!!3,34! 
Other 34.006 34.367 35.414 72.080 28.489 B'60,48' 

TOTAL 425910 397197 358377 392201 317388 B19'



!!
1' Walmart!! 11' C&S!

2' Kroger!! 12' HZEZB!

3' Costco!! 13' Sobeys!

4' Target! 14' Delhaize!

5' Safeway! 15' Dollar!General!

6' Loblaws!!!!!!
!!!!!!

16' Supervalu!

7' Publix! 17' Meijer!Inc.!

8' Ahold! 18' Wakefern!Food!Corp!

9' 7ZEleven! 19' Whole!Foods!

10' Albertsons! 20' BJ’s!Wholesale!

Top!20!Food!Retailers!and!Wholesalers!in!2014!

Source:!hap://supermarketnews.com/2014ZtopZ75ZclickableZlist!

• !!Albertsons!new!to!the!list!this!year.!

• !!Supervalu!dropped!to!number!16!from!number!6!

• !!Metro!(Quebec)!didn’t!make!it!on!the!top!20!list!this!year!



!!
2014!Top!20!Small!Chains!and!Independents!

1' PAQ! 11'
!
Jerry’s!Enterprises!

2'
!
Lowe’s!Market! 12'

!
FesFval!Foods!

3'
!
Northgate!Gonzalez!Market!! 13'

!
Homeland!Stores!

4' Redner's!Markets!! 14'
!
Foodland!Supermarket!

5'
!
Cardenas!Markets!! 15'

!
Dierbergs!Markets!

6'
!
Rouses!Enterprises!! 16'

!
Lewis!Food!Town!

7' Vallarta!Supermarkets!! 17'
!
Harps!Food!Stores!

8' Fairway!Market!! 18'
!
CosenFno’s!Food!Stores!

9' Niemann!Foods! 19'
!
Roche!Bros.!Supermarkets!

10' King!Kullen!Grocery!Co.! 20'
!
Lund!Food!Holdings!

Source:!Supermarket!News!



!!

Supermarkets*!
59.3%!

Discount!Dept.!
Stores!!
1.6%!

Other!GM!Stores!!
1.5%!

Drug!Stores!!
1.5%!

Clubs/!
Supercenters!

22.6%!

All!Others!
13.4%!

 Grocery!Market!Share!

U.S.'GROCERY'MARKET'SHARES'
!! 1997' 2002' 2007' 2011' 2012'
!!Supermarkets*! 72.3%! 66.0%! 60.2%! 58.9%! 59.3%!
!!Discount!dept.!stores! 2.3%! 2.2%! 2.1%! 1.7%! 1.6%!
!!Drug!Stores! 1.2%! 1.2%! 1.5%! 1.5%! 1.5%!
!!Other!GM!stores! N/A! 0.7%! 1.4%! 1.5%! 1.5%!
!!Clubs!and!supercenters! 9.1%! 15.6%! 22.0%! 23.2%! 22.6%!

!!All!others! 15.1%! 14.3%! 12.7%! 13.2%! 13.4%!

*!Includes!limitedZassortment!stores!and!natural!retailers,!but!not!cZstores.!
Source!:DSR!MarkeFng!System,!May!2013.!
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Source: http://www.marketforce.com/press-releases/item/market-force-study-finds-trader-joes-is-consumers-favorite-grocery-store/ 



Trends/Movements!ImpacFng!the!Produce!
Industry!
!

• Changing!Retail!Formats!

• Retailers:!The!Emergence!of!the!SophisFcated!Marketer!

• The!Story!Behind!the!Produce!

• Social!Media!

• Supermarket!DieFFans!

• Changing!Demographics!

!
!



Changing!Retail!Formats!
!

•  By!the!end!of!2013,!Target,!the!country’s!
2nd!largest!discount!retailer,!had!!!!!!
introduced!its!Pfresh!format!to!1,245!of!1793!!!!!!
stores!in!the!U.S.!!
!

•  Dollar!General,!the!naFon’s!largest!smallZbox!!
!!!discount!retailer,!is!now!selling!fresh!

produce!
!

•  Chains!like!Whole!Foods,!Fresh!Market,!and!!
Aldi!experiencing!strong!growth,!while!!
chains!like!Costco!are!ramping!up!their!!
organic!offerings!and!posing!strong!compeZ!
FFon!
!
!
!
!



Changing!Retail!Formats!
!

•  Online!produce!sales!slowly!ramping!up!as!AmazonFresh!launches!in!Southern!!
California,!San!Francisco!and!Seaale;!Google!Express!now!in!the!game!
!

•  TradiFonal!supermarkets!like!Harris!Teeter!offering!“click!and!!
connect”!opFons!where!you!can!order!online!and!pick!up!at!!
designated!Fme.!
!
!



Changing!Retail!Formats!
!
!
!

• Peapod!has!more!than!100!virtual!stores!at!rail!staFons!across!the!!
U.S.!Download!the!Peapod!app,!scan!the!QR!codes,!and!shop!



Growing!SophisFcaFon!of!Retail!MarkeFng!
Retailers!are:!!
!
• !Designing!and!producing!their!own!point!of!!
!!sale!materials!or!customizing!POSM!from!!
!!suppliers!
!
• !Launching!bannerZwide!iniFaFves!and!!
!!requesFng!supplier!buyZin!
!
• !Working!with!suppliers!on!programs!unique!to!!
!!their!stores!to!beaer!target!their!customers!!!
!!and!differenFate!themselves!from!the!!
!!compeFFon!
!

!
There!is!no!oneZsizeZfits!all!approach!when!working!with!retailers.!!The!most!successful!
marketers!are!creaFve,!flexible,!resourceful!and!knowledgeable!about!how!each!of!their!
customers!operates.!
!



The!Story!Behind!the!Produce!
!
!

!
!
“The!task!we!face!as!an!industry!is!finding!the!best!way!to!tell!our!story.!!Whether!
the!vehicle!is!posters!with!grower!stories!or!scanned!QR!codes!that!lead!to!a!
YouTube!video,!it’s'important'that'consumers'feel'as'though'they’re'suppor/ng'
a'“family”'farm,'even'if'it'isn’t'in'their'backyard.!!Transparency!will!net!both!trust!
and!sales.!!The!story!must!also!talk!about!freshness!and!food!safety!but,!perhaps!
most!importantly,!include!real!people!telling!that!story.”!
!
Bryan!Silberman,!PMA!President!
!
!



How!Can!We!Tell!Our!Story?!!
•  InZStore!Signage!
• Printed!Collateral!that!talks!about!Chile’s!unique!geography!!
growing!condiFons!and!role!in!fresh!produce!market!

• Grower/Orchard!Videos!



Social!Media:!What!are!Produce!Companies!
Doing?!
A!lot.!The!quesFon!is!no!longer!“Who!is!engaging!in!social!media?”!!The!quesFon!is!“Who’s!
Not?!!
!



Social!Media:!Twiaer!and!Facebook!
!!48!million!Twiaer!users!in!the!U.S.!

Facebook: 152 million daily active users 
in N.A. 



Social!Media:!Blogs!and!Pinterest!!

Blogs:!31!million!bloggers!in!the!U.S.!as!of!July!2012!

Pinterest: 53 million monthly unique 
users 



Social!Media:!Videos!!
Retailers!are!increasingly!taking!advantage!of!videos!to!educate!on!new!products,!
communicate!usages!and!connect!their!customers!with!the!food!they!sell.!!!
!
• !!Walmart!has!asked!us!for!short!grower!videos!that!they!can!post!on!their!Facebook!

hap://www.youtube.com/watch?feature=player_embedded&v=ijnoxPCS27k!



The!Next!Big!MarkeFng!Weapon!for!
Supermarkets:!The!DieFFan!
A!rapidly!growing!force!

•  500Z600!retail!dieFFans,!and!that!number!is!predicted!to!at!!
least!double!within!two!years.!OneZthird!of!stores!have!a!!
registered!dieFFan!at!retail;!86%!of!food!retailers!employ!them!!
at!a!corporate!level!
!

•  Numerous!conferences!to!connect!suppliers!with!dieFFans!i.e.!!
Progressive!Grocer’s!Supermarket!DieFFan!Roundtable,!!
Shopping!for!Health,!Oldways!Supermarket!DieFFan!Symposium!
!

•  New!Retail!DieFFans!Business!Alliance!to!educate!dieFFans!on!!
supermarket!operaFons;!services!that!connect!food!!
associaFons!and!brands!to!dieFFans!at!more!than!50!chains!



Fred!Myers!Video!Z!Maple!Roasted!Brussels!Sprouts!with!
Chilean!Grapes!!

hap://myfreshideas.com/?recipe=mapleZroastedZbrusselsZsprouts!



Changing!Demographics:!Who!We!Are!as!a!NaFon!
Has!Changed!

!
•  70%!of!U.S.!Households!have!no!children!under!the!age!of!18!!!!
!

•  28%!of!U.S.!Households!are!single!person!households!

•  The!U.S.!has!the!highest!percentage!of!singleZparent!families!!
among!developed!countries!
!

•  46%!of!primary!shoppers!are!men!



!!

!!!!!!!!!!!!!Growth!Rates!from!2000Z2012!

11.3%!
!

!51.0%! 50.6%! 14.5%! 1.1%!
!

Total!PopulaFon! Asian!American! Hispanic! African!American! White!!

Vast!Majority!of!PopulaFon!Growth!Coming!from!Asian!
American!and!Hispanic!PopulaFons!



Asian!Americans!
With!a!low!cost!of!entry!and!a!potenFally!high!return!on!
investment,!the!Asian!American!market!represents!a!
significant!growth!opportunity.!
!
• PopulaFon!of!18.2!million,!a!50%!increase!!
since!2000;!double!digit!growth!over!the!!
past!decade!in!49!of!50!states.!!Largest!subZ!
group!is!Chinese.!
!
• Almost!40%!of!Asian!Americans!in!LA,!San!!
Francisco!and!New!York!
!
• 77%!prefer!to!speak!naFve!language!at!!
!!home!
!
• Asian!American!buying!power,!currently!at!!
$718!billion,!esFmated!to!reach!$1!trillion!by!!!!
2017!
!

2,70%!

0,20%!

21,50%!

19,70%!

13,90%!

11,70%!

8,60%! Convenience !

Department!

Non-Store Retail!

Supermarket!

Category Specialist!

Club Stores!

Mass/Supercenters!

Source: Nielsen Pop-Facts 
Premier, 2012 update!

If'Asian'Americans'were'a'country,'
they’d'represent'the'world’s'18th'largest'
economy'



Hispanics! ** There are 50.5 million 
Hispanics in the U.S. 
 
Projected buying power 
of $1.5 Trillion by 2015 



PromoFon!OpportuniFes!with!Ethnic!Retailers!

•  InZlanguage!signage!and!displays!

!



PromoFon!OpportuniFes!with!Ethnic!Retailers!

•  InZlanguage!point!of!sale!

!

4 of the top 20 independent retailers are Hispanic 
chains, and the CFFA is working with 3 of them 



Grape!Trends!and!MarkeFng!



Packaging!
• Gusseted,!high!graphic!standup!bags!with!handles!
• Clamshells!with!high!graphic!label!



• !!!Coaon!Candy!Grapes!

• !!!Witch!Finger!Grapes!

!

!

!

New!VarieFes!



And!VarieFes!that!Might!not!be!New,!but!are!
new!to!many!consumers…!



New!VarieFes!

During a July 23 meeting with Walmart, they asked:  
What’s the next new grape variety from Chile? What’s 

Chile’s Cotton Candy? 



CFFA!Grape!MarkeFng!



CFFA Merchandisers!

•  Allison!Myers!and!Steve!Haaendorf!work!with!
retailers!throughout!the!U.S.!and!Canada!on!
promoFons!for!Chilean!fresh!fruit!

•  Scope!of!work!includes!communicaFng!with!key!
retail!personnel,!developing!inZstore!promoFons!
ads!and!social!media!posts,!monitoring!
movement!and!relaying!all!relevant!informaFon!
back!to!Chile.!

•  Biweekly!reports!submiaed!throughout!the!main!
Chilean!fruit!season.!



Retailer!Ad!Support!



Retailer!Ad!Support!



POS!Materials!
!

Ironman'Poster'
'

Grape''Dangler'
'

POS'Cards'
'



AS'A'SNACK' 93%'
AS'A'DESERT' 28%'
AS'A'SALAD' 24%'

AS'AN'INGREDIENT'IN'
A'RECIPE' 19%'

AS'AN'APPETIZER' 15%'
AS'A'SIDE'DISH' 15%'

AS'A'MAIN'DISH' 4%'

WAYS'CONSUMERS''USE'GRAPES'

How!Do!Consumers!Eat!Grapes?!



New!Photography!!
!
!!!Snacking!Ideas!and!MiniZMeals!



Easy!Usage!Ideas!

Chilean'Grapes'and'Chorizo'

Brie'with'Grape'Salsa'and'Tor/llas' Grapes,'Maple'Roasted'Brussels'Sprouts'and'Pecans'

Roasted'Grape'Granola'Yogurt'Bowl'

PiscoSmash' Chilean'Green'Grape'Salsa'

Al/tude'Salad!

Black'Grape'Cocktail'



Social!Media:!Blog!and!Facebook!Posts!



Social!Media:!Blog!and!Facebook!Posts!



Chilean!Great!Grape!Giveaway!

• 17!Retail!Chains!(298!Stores)!ParFcipated!
• Cost!under!$25,000!with!one!chain!showing!a!125%!sales!increase!!



4
4 

!!Retailers!parFcipaFng!in!�The!Great!Grape!Giveaway�!



Great!Grape!Giveaway!Retail!Display!Photos!







Summary !

•  Grapes!are!an!important!category!for!retailers;!new!varieFes,!
innovaFve!packing,!promoFon!support!and!consistent!supply/volume!
will!conFnue!to!drive!growth!

•  Health!and!wellness!are!important!retail!iniFaFves;!the!communicaFon!
of!our!nutriFonal!story!will!generate!increased!exposure!

•  New!retail!formats,!as!well!as!ethnic!retail!chains,!offer!new!promoFon!
opportuniFes!for!Chilean!grapes.!!Targeted!markeFng!programs!are!key!
to!our!success.!

•  Retail!markeFng!has!become!more!sophisFcated;!the!more!we!can!take!
advantage!of!communicaFon!channels!like!social!media,!the!more!
successful!we’ll!be.!



THANK!YOU!


