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GENERAL DEVELOPMENTS IN CHILE

Source: Central Bank 2011
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FRESH FRUIT: CHILE’S LARGEST AGRIFOOD INDUSTRY 

• AGRICULTURAL 

EXPORTS REACHED 

US$10.8 BILLION IN 

2010

• FRESH FRUIT IS THE 

LARGEST FOOD 

EXPORTING SECTOR 

(31%)



EVOLUTION OF FRESH FRUIT 

EXPORTS TO THE WORLD – TONS

SOURCE: AGRICULTURE AND LIVESTOCK GOVERNMENTAL SERVICE (SAG) / ASOEX – DATA PREPARED BY THE CHILEAN EXPORTERS ASSOCIATION (ASOEX) 

FROM THE INSPECTION RECORDS DEVELOPED BY THE EXPORT COMPANIES FOR SUBMISSION TO THE SAG

7,2 %



MAIN DESTINATION MARKETS 2010-11

SOURCE: AGRICULTURE AND LIVESTOCK GOVERNMENTAL SERVICE (SAG) / ASOEX – DATA PREPARED BY THE CHILEAN EXPORTERS 

ASSOCIATION (ASOEX) FROM THE INSPECTION RECORDS DEVELOPED BY THE EXPORT COMPANIES FOR SUBMISSION TO THE SAG



MAIN EXPORTED SPECIES 2010-11 - TONS
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FRESH-FRUIT EXPORTS TO THE US - TONS
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Sales Trends

Contributing Factors

Negative



Economic Meltdown













Sales Trends

Contributing Factors

Negative



Increasing Global 

Demand

The U.S. is increasingly 

competing for Chilean 

grapes with other buyers 

around the world.

Sales Trends

Contributing Factors

Negative



Broader range of fresh produce available

U.S. Grocery Environment



SOURCE: ASOEX
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SOURCE: CALIFORNIA TABLE GRAPE COMMISSION
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U.S. Grocery Environment

 33,000 stores are doing more than $2 million a week

 Total Supermarket Sales 2010: $562.746 billion

 Total Produce Sales +17.6%  in the past five years

 Increase in items carried in produce + 48% in the

past five years.

 Total Fruit Sales in past 52 weeks: $18.3 billion

 Total Table Grape Sales in past 52 weeks: $2.3 billion

 Table Grapes as percentage of produce sales -2% in

five years.





SOURCE: THE PACKER



Grape Consumption Indices By City

SOURCE: FRESH TRENDS



High Performing Retailers 

+11% vs. Rest of U.S.



What We Learned About Grapes

High Performers:

 Offered at least 3 varieties

 Fixed weight results in higher profit

 3 promotions per month best

 Promote -40% of retail price

 Use signs to call attention to display







New Channels 

of Distribution

In the year 2000, 83% of table grapes were sold 

through traditional retail channels.

In 2011, 72% are sold through traditional retail 

channels.

Where do the rest go?



New Channels 

of Distribution

Clubs and 

Warehouse 

Outlets

Military 

Commissaries



New Channels 

of Distribution

Non-traditional 

retailers



Retail v/s Foodservice

“Estimates of Produce Sales through Retail, Foodservice, and Wholesale Channels” - USDA:

Produce sales in foodservice have increased at double the 

speed compared to retail over the past five years.

‣ Retail sales increased by 24,8%

reaching US$63 billions.

‣ Foodservice sales increased by 42.5%

reaching US$47,2 billons.

‣ Foodservice sales increase is mainly

due to more produce being sold

through new foodservice channels

such as

schools, hotels, universities, hospitals,

among others.



New Channels 

of Distribution

Fast Food / Catering / Schools & Colleges / Vending



New 

Varieties



New 

Packaging



Point-of-Sale Aids 

Display Contests

In-Store Demonstrations

New Levels of CFFA 

Marketing Support 

Retail Advertising Kits

Merchandising Tips

Care & Handling Tips



Marketing Support 

Winter in the USA Summer in Chile



Marketing Support 

In-store P.O.S Materials:

Consumer Recipes Featuring Fresh Grapes 

Retailer Display Contests

Co-operative 

Advertising

Care & 

Handling Tips

Media Updates



Marketing Support 

The CFFA Foodservice Program 

Commercial Restaurant and Hotel Promotions

Schools
Universities

Distributors



Marketing Support 

The CFFA 

Foodservice 

Program 

Results:

Total 

regional 

sales 

+73% 

over prior 

season.



Marketing Support 

Trade Informational 

Updates &

Orientations 



Marketing Support 

Weekly Marketing Reports



Marketing Support 

Monitoring Retail Advertising



Summary

• Table Grapes continue to grow in importance 

in the North American market.
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• Table Grapes continue to grow in importance 

in the North American market.
• Retailers are increasingly using grape 

promotion as a traffic builder.

• The Foodservice industry is helping us to 

expand usage beyond snacking.
• Given the wide variation in grape 

consumption indices, we still have substantial 

room for growth.

Summary
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Gracias!


