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Chilean Table Grapes in North America
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« Background on the Table Grape Market
* North America Retail Environment

* Challenges and Opportunities

* Promotion Programs

* Summary
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GENERAL DEVELOPMENTS IN CHILE

FRESH FRUIT: CHILE'S LARGEST AGRIFOOD INDUSTRY

OTHER DPAIRY
8% 2% SEA PRODUCTS

PROCESSED FOOD 2704

WINES
14%

MEATS
7%
AGRICULTURAL

EXPORTS REACHED
US$10.8 BILLION IN

2010 FRESH FRUIT

31%
FRESH FRUIT IS THE
LARG EST FOOD Source: Central Bank 2011
EXPORTING SECTOR
(31%)
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2.406.833 363235  2.394.658  2-464.030

2.193.205
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MAIN DESTINATION MARKETS 2010-11

LATIN AMERICA
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USA/CANADA
34%

>
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FAR EAST
13%

EUROPE
27%
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AVOCADOS

5%E5%)

KIWIS
7% (7%)

MAIN EXPORTED SPECIES 2010-11 - TONS

OTHERSE

TABLE GRAPES
16%A16%)

32%(32%)

49/, (6%)

APPLESE
32%[32%)

() 2009-2010 Season Percentage Represented

SPECIES
TABLE GRAPES
APPLES

KIwlis

PEARS

PLUMS
AVOCADOS
BLUEBERRIES
NECTARINES
CHERRIES
ORANGES
LEMONS
PEACHES
CLEMENTINES
WALNUTS
TANGERINES
OTHERS

TOTAL

SEASONS
2009-2010 2010-2011
798,994 852,501
797,722 847,007
178,914 183,140
111,705 133,691
73,965 101,155
153,904 98,360
49,928 69,704
54,697 62,445
33,482 57,986
47,640 53,517
50,205 45,894
35,462 38,119
29,381 31,940
19,392 26,300
5,928 11,429
22,710 27,917
2,464,030 2,641,286

%

VAR
6.7
6.2
2.4

19.7

36.8

-36.1

39.6

14.2

73.2

12.3

-8.6
7.5
8.7

35.6

92.8

22.9

7.2

SOURCE: ASOEX
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FRESH-FRUIT EXPORTS TO THE US - TONS

OTHERS
21% (17%)

PLUMS
4% (3%)

ORANGES
4% (3%7]

BLUEBERRIES
7% (5%)",
-

.

-

AVOCADOS
8%(11%)

APPLES
10% (14%)

TABLE GRAPES
46%(48%)

SEASONS %
SPECIES 2009-2010 2010-2011 VAR
TABLE GRAPES 425,941 397,270 6.7
APPLES 122,526 90,419 -26.2
AVOCADOS 100,165 66,120 -34.0
BLUEBERRIES 40,842 58,386 43.0
ORANGES 28,220 33,059 34.9
PLUMS 27,237 30,476 11.9
CLEMENTINES 26,122 29,392 125
NECTARINES 27,022 27,975 35
KIWIS 21,901 22,804 45
PEACHES 21,473 22,584 5.2
LEMONS 17,526 20,669 17.9
CHERRIES 11,036 20,125 823
PEARS 14,772 17,985 218
TANGERINES 5,424 10,665 96.6
POMEGRANATES 270 2,102 677.7
OTHERS 5,605 7,107 26.8
TOTAL 896,082 862,228 -3.8

SOURCE: ASOEX
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46.373

North America Shipments of
Fresh Grapes From Chile
(1,000s of Cases)

57.585  56.859 57.088

55.016
50.647 50.807 | ‘ ‘ 51.416 ‘

52.938
50.745

2001-02

02-03 03-04 04-05 05-06 06-07 07-08 08-09

09-10 10-11

SOURCE: ASOEX
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Chile”

“% Sales Trends
% By Contributing Factors

G{ R Negative
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Sales Trends
Contributing Factors

Negative

Economic Meltdown

< Unemployment continues to rise (in spite of
ObamacCare).

< Stock Market continues to fall.

< Belief the country is headed in the wrong

direction continues to rise.

R Same store sales versus prior year continue
to fall.

< Food and gasoline prices continue to rise

< Value of dollar against other currencies

continues to fall.

it

Chilean Fresh Fruit Indusiry

"



Sales Trends
Contributing Factors

Negative

Increasing Global
Demand

The U.S. is increasingly
competing for Chilean
grapes with other buyers
around the world.
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U.S. Grocery Environment
Broader range of fresh produce available
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% MNarth America Grape Shipments by Top 10 Exporters

54%

' 47% ' T 43%

a0

3%

" 1999 2004 2009

1999-2000 [Thausand Cases) J004-05 [Thousand Cases) 2009-10 (Thousand Cases)
Cale Chabe 54, 74028 10 Ria Blanca Lida 1750 % R Blares LTDA, Expardaty 67861 s
Dawid Dol Carlg 5.4 3294 a% Bale Chile £, 74764 % Ceed Bonte fresh Produce SE60.9 ik
Dl Mante Fresh Produce [ A% Dl Monre Fredh Produce [CThile) 4597 e Suhsole 5A 51974 L
Unnifrutti Traders LTOG& s079.3 a3 Linnifrutts Traders L1da 5026 5 Lok Chile S8 43437 a%
Fig Blanga LTRA 45342 % Chiguita Chile LTDa 45452 4 5% Exzer Lida 43032 2%
Chiquna ENZ& Chaie 45532 % Cuwid Del Curta 54, 4091 B % Wanafraiti aders 3473 %
Agro Frig 5.8 193949 % Sulsole 5.4 3900 % Scramble Ltda 3202.9 %
Subicle 34 19311 % Exjer LTDA 11695 i% David gl gurig Ny N
EXSER LTOA 1¥10.4 2% Rucaray 5.4 20706 % A canckgua LTOA 31613 N
A concagua LTOA 1557 8 % A concagua LTOA 194587 % Gestion de exp 26365 %
Sa% 4% 418
100, Shipmaens TRIE4 D 100% 100% Shipment QAROEL O 100% 100%. shipment 1021930 100

SOURCE: ASOEX
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1993-2000 (Thousand Cases)
Dale Fresh Fruit Co.
‘Williarm h. Kople Jr. lnc

Del Monte Fresh Produce
Glumarra bros Fruit Co. Inc
Chiguita Frupac

Ise Vandenberg Ine.

David Oppenheimer
Pandal Bros Inc.

Unifrulttl of America

Mash De Camp Company

42%
1999
46475 %
46416 %
4109.9 5%
lgzae %
2020 a%
31746 4%
1897.2 4%
1857.0 %
17369 %
1653.9 %

a%
T6164.0 100%

39%

2004-05 (Thousand Cases)
Kapke Jr. In, Wilkism H.

Jac Vardenberg

Dale Fresh Fruit Co,

Dl Monte Fresh Produce
The appenheimer Group
Giumarra Bros. Fruit Company
Fandol Bros. Ing

Chiquita Fresh Morth America
Unifruitti of North America
Rio Vista Limitady

2004

64504
4154.0

% North America Grape Shipments By Top 10 Importers

35%
2009

2009-10 (Thousand Caies)
Kophe Ir. Inc., William H. B154.2 %
Jac Vanderberg 44729 4%
Wal-Mart Store 4416.9 4%
The Dppenheimer 38653 %
Del Monte Fresh Produce 34533 ki
Glumarra Bros Frudt Co. 3014.0 ELY
Slerra Produce 3411 %
Chiquita Fresh North America 2E %
Dakya & Hackett LLC 21338 %
Dede Fresh Fruit Co. 1855.1 %

5N
100% Shipment 1021830 100%

SOURCE: ASOEX
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U.S. Table Grape Consumption (Per Capita)
2006-2010

SOURCE: CALIFORNIA TABLE GRAPE COMMISSION
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U.S. Consumption of Table Grapes by Month

2010 (Jan-Dec)
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SOURCE: CALIFORNIA TABLE GRAPE COMMISSION
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Chile’}
U.S. Consumption ot Imported Table Grapes by Origin
2008-2010
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U.S. Grocery Environment

% 33,000 stores are doing more than $2 million a week

% Total Supermarket Sales 2010: $562.746 billion

+ Total Produce Sales +17.6% in the past five years

* Increase in items carried in produce + 48% in the
past five years.

% Total Fruit Sales in past 52 weeks: $18.3 billion

% Total Table Grape Sales in past 52 weeks: $2.3 billion

*» Table Grapes as percentage of produce sales -2% in

five years.
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VAR E'""“EES CONSUMERS
|

PREFER TO PURCHASE

GREEN SEEDLESS
RED SEEDLESS
BLUE/BLACK SEEDLESS
BLUE/BLACK WITH SEEDS
GREEN WITH SEEDS

RED WITH SEEDS

NO PREFERENCE

AS ASNACK | 98%
AS A DESSERT | 27%
AS ASALAD | 20%

AS AN INGREDIENT
IN ARECIPE | 19%

AS ASIDEDISH | 17%
AS AN APPETIZER | 15%
AS A MAIN DISH &%

49%
37%
9%
1%
1%
<1%
3%
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LIKELIHOOD OF GRAPE
\ PURCHASE BASED ON

2o i 7 A B

SOURCE: THE PACKER
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Grape Consumption Indices By City
Seattle
mmn
Portland
109/109
Boise Rochester
69/74 Milwaukee Gﬂ:';""'g‘d‘ 01115 43118 i)
145123 R m
130/115 m" h 13N
(‘:l‘:;tll'g‘: 79094 New York
112/129 Salt Lake City s 7996  Baltimore !hmm.
69/74 o st LT A ey
s":;y'm‘” Denver 104/93  washington
60/97 “f)';"'w 126/135
96/101 St Louis Richmond/Norfolk
‘ 103/99 74067 B7/84
> Nashville ~ harlotte  galeigh/Durham
1 Oklahoma City Memphis  68/62 i
oy 58/62 Uktle Rock 76458
104/111 m 67751 ‘m'"“
m
Dallas i
97/100
le
65/70 b
',"’w“‘,'g's' 106/101
I chilean Season - Jan.-Apr. 1201100
Miami
- Rest of the Season - May-Dec. 1361124
SOURCE: FRESH TRENDS
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High Performing Retallers
+11% vs. Rest of U.S.

FOLLOW THE LEADERS

How the nation’s top-seliing produce retasers
outperform others in the industry

[HE BEST
FRUIT
PRACTICES OF

NORTH
AMERICAS
HIGHEST
PERFORMING
RETAILERS

e
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What We Learned About Grapes

High Performers:

*» Offered at least 3 varieties

“ Fixed weight results in higher profit
“ 3 promotions per month best

** Promote -40% of retall price

* Use signs to call attention to display

it
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- Demand, and Sales

o ) - X R »

»
e, €

IR

New Opporh:hities
For Marketing
Support, Increased

Growth
———

il
’\‘ o 6

Y o
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New Channels

of Distribution

In the year 2000, 83% of table grapes were sold
through traditional retail channels.

In 2011, 72% are sold through traditional retail
channels.

Where do the rest go?

it
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New Channels
of Distribution

Clubs and
Warehouse
Qutlets

Military
Commissaries
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New Channels
of Distribution

Non-traditional
retailers

® [
dail wook
dE}'-;ﬂS ad i

daily deals weekly ad
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Retail v/s Foodservice

Produce sales in foodservice have increased at double the
speed compared to retail over the past five years.

» Retail sales increased by 24,8%
reaching US$63 billions.

» Foodservice sales increased by 42.5%
reaching US$47,2 billons.

» Foodservice sales increase is mainly
due to more produce being sold
through new foodservice channels
such as
schools, hotels, universities, hospitals,
among others.

“Estimates of Produce Sales through Retail, Foodservice, and Wholesale Channels” - USDA:
i
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New Channels
of Distribution

Fast Food / Catering / Schools & Colleges / Vending

b~
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New
Varieties

Qurp

Scarlotta |
Grapes

* Peak of season
flavor

4 Large' p‘ump
table grapes

roduce is guarant_egd to be
fresh, ripe and delicious.
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New
Packaging
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New Levels of CFFA

Marketing Support

Point-of-Sale Aids

Retall Advertising Kits
Display Contests
Merchandising Tips

In-Store Demonstrations

Care & Handling Tips

S
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Marketing Support

: . a2 TN
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Marketing Support

Handling Tips

In-store P.O.S Materials:

Smart Cooking

THE COSTCOWAY

Co-operative
Advertising

Media Updates

e
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;; Marketing Support

| The CFFA Foodservice Program

COURTYARD
Marnolt

P
." %m <=
“‘ FRESHPOINT Sbﬁm‘l:??‘]ffg?gs

Distributors
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Marketing Support

T h e C F FA % | Your partner beyond the platel

Foodservice The Red, Green & Blue
Program promotion

Promotion Peried: April 5% - 30", 2010
This promotion is for Street, District Major & Healthcare. The Top Three
Sales Reps. who sell the highest quantity of fresh Chilean Blueberries &
Grapes (see item list below) over their base during the promotional period

\U

will win:

1 st Place $1000

2" Place $750

3 Place $500 .

The Sales Reps. who do not place in the Top 3 but, surpass their case ReSU|tS
sales from the same time period in 2008 will be put in a drawing for $250. T |
We are paying out 11 Sales Reps. Ota

Red Seedless Lunch Bunch 18 1b 1010693 regional
Red Seedless Grapes 181b 3039815 |
Green Seedless Grapes 181b 5016415
Blueberries 12 pt 2479855 Sal€s

‘ +73%
e 8 5N e over prior
Y
‘ ‘ﬁﬁ' ~*‘ season.

b~
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Updates &

Orientations

Trade Informational

m
—
L
=
o
-
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FRESH FRUIT

WILSCHEs 08

. Season Price Summary 2011 .«
oy g o arapes T e et Ha e T
12-Feb | 19-Feb | 26-Feb | S-Mar | 12-Mar| 19-Mar
Gt T L T L T R S T L T
148 198! 168} 168
138 138 169 169! 128
169! 169! 169] 149 139 |
X
199 1 159
Food Lion of Charicite 150 039 179 17
Haerls Tegter of Charfotte 230! 23 058
Kroger of Datas 100 148 109
Tom Thumb of Dailas 249 039 055 245 £y
Flagta of Houston 14| 12
HEB of Housten 168 100 197 1.86
Kroger of Memph's i48| 163| 1a8| 168| 128) 168 128 | 128 |
Plogly Wigglyof Memphis il 139 195 195| 179| 099 208l 3
winn Dixle of Miami 260) 49| 139 79| 199 34e| 390 39p| 1997 1291 193] 059 163, 163 1.3 1.69
Rouses of New Organs 178
v/inn Dixle of New Oreans 289) 245 1% 179 s99| 48| 199| 199| 199
IMarting Fooc Steres of Richmond 245 248 249| 19| 249 243| 249| 159| 1959 099) 190! 1w 0. 199  1e 139 199
Kroger of Richmond 169 65| a9l 1a9| ogef 2300 1 1
1.99 1.99 170 179 179 179 143 1.9 145 199 1.9 1.9% L9l 1.99
R A S Ty B S K S B R ) s T T R T B ) e R )
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Weekly Marketing Reports

U.S. Marketing Services
Average of 2011 Reqular Retail Prices vs Advertised Retail Prices
Red Grapes (bulk, non-organic)
(($350
X
3.

8300 i” : !

!

? |

i 1 ! |

| i { f
$2.00 B : | S

i N : 1

; 15 : .' |

d hSlaata LN OF $E L 2 [ + i o M e 3

il | a | 160 | | |

I | | | | |

i | { , i
SLOO . T : T : T . Y - Y . ™ -y

Jan 26 Feb2 Feb9 Feb 16 Feb23 Mar2 Mar 9 Mar 16
—3—Regular Price —i—Ad Price
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U. S. Marketing Services
2011 Chilean Bulk Grapes

Count of Advertised Prices By Month By Price Range

Black Grapes Green Grapes Red Grapes Adv.
Price
January  February March January  February March January  February March Range
(1 Wk) (4 Wks) (3 Wks) (1 WK) (4 Wks) (3 Wks) (1 Wk) (4 Wks) (3Wks) | Totals
$.50 - $1.00 2 5 2 13 10 7 51 17 107
$1.01-8§1.50 1 5 8 3 26 24 5 49 25 146
$1.51 - $2.00 15 3 9 67 69 17 a8 83 389
$2.01 - $2.50 1 12 8 g 41 19 9 43 32 174
$2.51 - $3.00 2 3 5 7 13 14 9 " 15 79
$3.01 + 2 1 3
Adv. Price
Variety 4 37 57 32 160 136 48 252 172 898
Totals
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Summary

- Table Grapes continue to grow in importance

In the North American market.

b~
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Summary

Table Grapes continue to grow Iin importance
In the North American market.

Retailers are increasingly using grape
promotion as a traffic builder.
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Summary

Table Grapes continue to grow Iin importance

In the North American market.
Retailers are increasingly using grape
promotion as a traffic builder.

The Foodservice industry is helping us to
expand usage beyond snacking.
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Summary

- Table Grapes continue to grow in importance

In the North American market.

* Retallers are increasingly using grape
promotion as a traffic builder.

« The Foodservice industry is helping us to
expand usage beyond snacking.

« Given the wide variation in grape
consumption indices, we still have substantial
room for growth.

b~
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Chilean
Table Grapes
In North America




